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ITEM 2.02 RESULTS OF OPERATIONS AND FINANCIAL CONDITION

On October 28, 2021, Columbia Sportswear Company (the "Company") issued a press release reporting its third quarter and first nine months 2021
financial results, as well as its full year 2021 financial outlook. A copy of the Company's press release is attached hereto as Exhibit 99.1 and is incorporated
herein by reference. The information in this report shall not be treated as filed for purposes of the Securities Exchange Act of 1934, as amended.

Attached hereto as Exhibit 99.2 and incorporated by reference herein is the CFO Commentary and Financial Review presentation by Jim A. Swanson,
Executive Vice President and Chief Financial Officer of the Company, on the third quarter and first nine months 2021 financial results and full year 2021 financial
outlook, as posted on the Company's investor relations website, http://investor.columbia.com, on October 28, 2021. The information in this report shall not be
treated as filed for purposes of the Securities Exchange Act of 1934, as amended.

ITEM 7.01 REGULATION FD DISCLOSURE

In its October 28, 2021 press release, the Company announced that its Board of Directors declared a regular quarterly cash dividend of $0.26 per share of
common stock to be paid on December 2, 2021 to its shareholders of record on November 18, 2021.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS
(d) Exhibits
99.1 Press Release, dated October 28, 2021 (furnished pursuant to ltems 2.02 and 7.01 hereof).

99.2 CFO Commentary and Financial Review Presentation, dated October 28, 2021 (furnished pursuant to ltems 2.02 and 7.01 hereof).

104 Cover Page Interactive Data File (embedded within the Inline XBRL document).



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

COLUMBIA SPORTSWEAR COMPANY

Dated: October 28, 2021
By: /S/ JIM A. SWANSON

Jim A. Swanson
Executive Vice President and Chief Financial Officer
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Columbia Sportswear Company Reports Third Quarter and First Nine Months 2021 Financial Results; Updates Full Year 2021 Financial Outlook and
Provides Preliminary 2022 Commentary

Financial Highlights
¢ Third quarter 2021 net sales increased 15 percent to $804.7 million, compared to third quarter 2020.

¢ Third quarter 2021 operating income increased 56 percent to $133.5 million, or 16.6 percent of net sales, compared to third quarter 2020
operating income of $85.6 million, or 12.2 percent of net sales.

¢ Third quarter 2021 diluted earnings per share increased 62 percent to $1.52, compared to $0.94 in third quarter 2020.
¢ Exited the quarter with $600.6 million in cash and short-term investments and no borrowings.
¢ The Company repurchased $127.2 million of common stock in the first nine months of 2021.

¢ On October 22, 2021, the Board of Directors approved a regular quarterly dividend of $0.26 per share.

Full Year 2021 Financial Outlook

The following forward-looking statements reflect our expectations as of October 28, 2021 and are subject to significant risks and business uncertainties,
including those factors described under “Forward-Looking Statements” below. Additional disclosures and financial outlook details can be found in the Full Year
2021 Financial Outlook section below and the CFO Commentary and Financial Review presentation.

¢ Net sales of $3.04 to $3.08 billion (prior $3.13 to $3.16 billion), representing net sales growth of 21.5 to 23.0 percent (prior 25.0 to 26.5 percent)
compared to 2020.

¢ Operating income of $384 to $405 million (prior $365 to $386 million), representing operating margin of 12.6 to 13.2 percent (prior 11.7 to 12.2
percent).

¢ Diluted earnings per share of $4.55 to $4.80 (prior $4.30 to $4.55).

PORTLAND, Ore. - October 28, 2021 - Columbia Sportswear Company (NASDAQ: COLM, the "Company"), a leading innovator in outdoor, active and everyday
lifestyle apparel, footwear, accessories and equipment products, today announced third quarter 2021 financial results for the period ended September 30, 2021.

Chairman, President and Chief Executive Officer Tim Boyle commented, "Our third quarter results reflect high consumer demand for our products and strong
operating performance amidst unprecedented supply chain challenges. Despite delayed inventory receipts which impacted U.S. wholesale shipments, favorable
gross margin performance and expense management fueled above plan earnings. Early-season Fall 2021 sell-through has been encouraging and our global
marketing campaign to support the largest innovation launch in our Company's history, Omni-Heat Infinity, is off to a great start.

"As we finish the year and look forward to 2022, I'm excited about our innovative product pipeline and the momentum we see across the brand portfolio. Based
on this strength, we believe we can achieve mid-teens or better net sales growth in 2022, on top of the low-twenties percent growth we anticipate in 2021.

“Our profitable growth trajectory and fortress balance sheet, with cash and short-term investments of over $600 million and no borrowings, provide a foundation
of strength and from which we will continue to invest in our strategic priorities to:

» drive brand awareness and sales growth through increased, focused demand creation investments;



« enhance consumer experience and digital capabilities in all our channels and geographies;
» expand and improve global direct-to-consumer operations with supporting processes and systems; and
» investin our people and optimize our organization across our portfolio of brands."

CFO's Commentary and Financial Review Presentation Available Online

For a detailed review of the Company's third quarter 2021 financial results and additional updates relating to the COVID-19 pandemic, please refer to the CFO
Commentary and Financial Review presentation furnished to the Securities and Exchange Commission (the "SEC") on a Current Report on Form 8-K and
published on the Investor Relations section of the Company's website at http://investor.columbia.com/results.cfm at approximately 4:15 p.m. ET today. Analysts
and investors are encouraged to review this commentary prior to participating in our conference call.

COVID-19 and Supply Chain Updates

The Company's top priority throughout this pandemic remains to protect the health and safety of our employees, their families, our customers and our
communities. While there were isolated temporary store closures resulting from local regulations or safety concerns, the majority of the Company's owned
stores remained open throughout third quarter 2021. Overall brick & mortar store traffic trends improved significantly compared to third quarter 2020, but still
remain below pre-pandemic levels.

During the quarter, government mandated factory closures in Vietnam disrupted our manufacturing partners operations and impacted production of Fall 2021
and Spring 2022 product. Supply chain constraints continue to impact operations, resulting in delayed receipt and delivery of products for our Fall 2021 and
Spring 2022 seasons. Demand for ocean vessels and containers continues to far outstrip available capacity, resulting in significant year-over-year increases in
ocean freight costs. Please refer to the CFO Commentary and Financial Review presentation for a detailed review of COVID-19 pandemic and Supply Chain
related issues and our responses.

Third Quarter 2021 Financial Results
(All comparisons are between third quarter 2021 and third quarter 2020, unless otherwise noted.)

Net sales increased 15 percent to $804.7 million from $701.1 million for the comparable period in 2020. The increase in net sales primarily reflects direct-to-
consumer ("DTC") growth and higher Fall 2021 wholesale orders, as we anniversary prior year pandemic disruptions. Net sales growth was constrained by
supply chain disruptions that resulted in later inventory receipts and reduced wholesale shipments during the quarter.

Gross margin expanded 180 basis points to 50.7 percent of net sales from 48.9 percent of net sales for the comparable period in 2020. Gross margin
expansion was primarily driven by lower DTC promotional levels and favorable wholesale product margins, partially offset by higher inbound freight costs, the
non-recurrence of inventory provision activity that benefited third quarter 2020 and unfavorable channel sales mix.

SG&A expenses increased 7 percent to $280.1 million, or 34.8 percent of net sales, from $261.2 million, or 37.3 percent of net sales, for the comparable period
in 2020. The increase in SG&A expenses primarily reflects higher global retail, incentive compensation, demand creation and personnel expenses, partially
offset by a lease termination liability settlement benefit and the non-recurrence of prior year COVID-19 related expenses.

Operating income increased 56 percent to $133.5 million, or 16.6 percent of net sales, compared to operating income of $85.6 million, or 12.2 percent of net
sales, for the comparable period in 2020.

Income tax expense of $33.3 million resulted in an effective income tax rate of 24.9 percent, compared to a $22.1 million expense, or an effective tax rate of
26.1 percent, for the comparable period in 2020.

Net income increased 60 percent to $100.6 million, or $1.52 per diluted share, compared to net income of $62.8 million, or $0.94 per diluted share, for the
comparable period in 2020.



First Nine Months 2021 Financial Results
(All comparisons are between first nine months 2021 and first nine months 2020, unless otherwise noted.)

Net sales increased 26 percent to $1,996.7 million from $1,585.9 million for the comparable period in 2020.
Gross margin expanded 320 basis points to 51.2 percent of net sales from 48.0 percent of net sales for the comparable period in 2020.

SG&A expenses increased 5 percent to $796.3 million, or 39.9 percent of net sales, compared to $755.7 million, or 47.6 percent of net sales, for the same
period in 2020.

Operating income of $238.9 million, or 12.0 percent of net sales, compared to operating income of $13.4 million, or 0.8 percent of net sales, for the same
period in 2020.

Income tax expense of $42.5 million resulted in an effective income tax rate of 17.7 percent, compared to a $4.0 million income tax expense, or an effective tax
rate of 24.8 percent, for the same period in 2020.

Net income of $197.1 million, or $2.96 per diluted share, compared to net income of $12.3 million, or $0.18 per diluted share, for the same period in 2020.
Balance Sheet as of September 30, 2021

Cash, cash equivalents and short-term investments totaled $600.6 million, compared to $314.5 million at September 30, 2020.

The Company had no borrowings as of September 30, 2021 or 2020.

Inventories decreased 7 percent to $720.9 million, compared to $771.7 million at September 30, 2020. The reduction in inventory was driven by increased sales
and to a lesser extent, delayed Fall 2021 inventory production resulting from the cumulative effects of supply chain disruptions. Exiting the quarter, finished
goods inventory in our distribution centers was down 35 percent, year-over-year, while in-transit inventory increased 127 percent, year-over-year. Inventory at
quarter-end primarily consisted of current and future season product. Aged inventories represent a manageable portion of our total inventory mix.

Cash Flow for the Nine Months Ended September 30, 2021

Net cash flow used in operating activities was $15.6 million, compared to net cash flow used in operating activities of $198.0 million for the same period in 2020.
Capital expenditures totaled $20.4 million, compared to $25.2 million for the same period in 2020.

Share Repurchases for the Nine Months Ended September 30, 2021

The Company repurchased 1,254,081 shares of common stock for an aggregate of $127.2 million, at an average price per share of $101.44.

At September 30, 2021, $355.0 million remained available under our current stock repurchase authorization, which does not obligate the Company to acquire
any specific number of shares or to acquire shares over any specified period of time.

uarterly Cash Dividend

The Board of Directors approved a regular quarterly cash dividend of $0.26 per share, payable on December 2, 2021 to shareholders of record on November
18, 2021.

Full Year 2021 Financial Outlook and Preliminary 2022 Commentary

(Additional financial outlook details can be found in the CFO Commentary and Financial Review presentation.)

The Company's 2021 Financial Outlook and Preliminary 2022 Commentary is forward-looking in nature, and the



following forward-looking statements reflect our expectations as of October 28, 2021 and are subject to significant risks and business uncertainties, including
those factors described under “Forward-Looking Statements” below. These risks and uncertainties limit our ability to accurately forecast results. This outlook
reflects our estimates as of October 28, 2021 regarding the impact on our operations of the COVID-19 pandemic; economic conditions; supply chain disruptions,
constraints and expenses; labor shortages; changes in consumer behavior and confidence; as well as geopolitical tensions. However, it is not possible to
determine the ultimate impact on future operations, or whether other currently unanticipated direct or indirect consequences of the pandemic or the supply chain
are reasonably likely to materially affect our operations. This outlook and commentary assumes no meaningful deterioration of current supply chain conditions,
market conditions or the ongoing pandemic. Projections are predicated on normal seasonal weather globally.

Net sales are expected to increase 21.5 to 23.0 percent (prior 25.0 to 26.5 percent) to $3.04 to $3.08 billion (prior $3.13 to $3.16 billion) from $2.50 billion in
2020.

Gross margin is expected to improve 190 to 210 basis points (prior 95 to 115 basis points) to 50.8 to 51.0 percent of net sales (prior approximately 49.9 to 50.1
percent) from 48.9 percent of net sales in 2020.

SG&A expenses are expected to increase at a slower rate than net sales growth. SG&A expenses as a percent of net sales is expected to be 38.5 to 38.8
percent (prior 38.4 to 38.7 percent), compared to SG&A expenses as a percent of net sales of 43.9 percent in 2020. Demand creation as a percent of net sales
is anticipated to be 6.0 percent in 2021, compared to 5.7 percent in 2020.

Operating income is expected to be $384 to $405 million (prior $365 to $386 million), resulting in operating margin of 12.6 to 13.2 percent (prior 11.7 to 12.2
percent) compared to operating margin of 5.5 percent in 2020.

Effective income tax rate is expected to be approximately 21.5 percent. The effective income tax rate may be affected by unanticipated impacts from changes
in international, federal or state tax policies, changes in the Company's geographic mix of pre-tax income, other discrete events, as well as differences from our
estimate of the tax benefits associated with employee equity awards and our estimate of the tax impact of various tax initiatives.

Net income is expected to be $302 to $319 million (prior $287 to $304 million), resulting in diluted earnings per share of $4.55 to $4.80 (prior $4.30 to $4.55).
Foreign Currency

Foreign currency is expected to have essentially no impact on earnings as favorable net sales growth of 120 basis points due to foreign currency translation
impacts are anticipated to be offset by SG&A translation and negative foreign currency transactional effects from hedging of production.

Balance Sheet and Cash Flows

Operating cash flow is expected to be $250 to $270 million (prior $260 to $280 million).
Capital expenditures are planned to be $45 to $50 million (prior $45 to $60 million).
Fourth Quarter 2021 Financial Outlook

Net sales of $1.04B to $1.08, representing net sales growth of 14 to 18 percent.

Diluted earnings per share is expected to be $1.60 to $1.85.

Preliminary Full Year 2022 Commentary

The Company is providing limited commentary regarding early planning efforts for 2022.

Our Spring 2022 wholesale sales forecast reflects over 30-percent growth. We anticipate ongoing supply chain disruptions will continue to impact the timing of
receipts and shipments of Spring 2022 inventory and may result in higher than planned cancellations that would impact net sales performance. We recently
commenced our Fall 2022 order taking process. It is important to note that Fall 2021 sell-through performance can have a material impact on our Fall 2022
orders and resulting Fall 2022 wholesale sales forecast.



Based on momentum we see across the business, we believe mid-teens percent or better net sales growth for the full year is attainable.

Given our current view of product and freight costs as well as the likelihood of a more normalized promotional environment, we anticipate gross margin pressure
in 2022. We do not expect planned price increases will be able to fully offset these headwinds. We are also planning to make investments across the business,
including demand creation, supply chain and digital capabilities that will add to our overall spending levels.

With these factors in mind, our preliminary planning for 2022 contemplates an operating margin similar to the range provided in our 2021 financial outlook.
Assuming no changes to current tax rates or discrete tax items, we currently anticipate our 2022 effective tax rate to be in the mid-twenties percent range.
Conference Call

The Company will hold its third quarter 2021 conference call at 5:00 p.m. ET today. Dial (877) 407-9205 to participate. The call will also be webcast live on the
Investor Relations section of the Company's website at http://investor.columbia.com.

Fourth Quarter 2021 Reporting Date

Columbia Sportswear Company plans to report fourth quarter 2021 financial results on Thursday, February 3, 2022 at approximately 4:00 p.m. ET.

Supplemental Financial Information

Since Columbia Sportswear Company is a global company, the comparability of its operating results reported in United States dollars is affected by foreign
currency exchange rate fluctuations because the underlying currencies in which it transacts change in value over time compared to the United States dollar. To
supplement financial information reported in accordance with GAAP, the Company discloses constant-currency net sales information, which is a non-GAAP
financial measure, to provide a framework to assess how the business performed excluding the effects of changes in the exchange rates used to translate net
sales generated in foreign currencies into United States dollars. The Company calculates constant-currency net sales by translating net sales in foreign
currencies for the current period into United States dollars at the average exchange rates that were in effect during the comparable period of the prior year.
Management believes that this non-GAAP financial measure reflects an additional and useful way of viewing an aspect of our operations that, when viewed in
conjunction with our GAAP results, provides a more comprehensive understanding of our business and operations. In particular, investors may find the non-
GAAP financial measure useful by reviewing our net sales results without the volatility in foreign currency exchange rates. This non-GAAP financial measure
also facilitates management's internal comparisons to our historical net sales results and comparisons to competitors' net sales results.

The non-GAAP financial measures should be viewed in addition to, and not in lieu of or superior to, our financial measures calculated in accordance with GAAP.
The Company provides a reconciliation of non-GAAP measures to the most directly comparable financial measure calculated in accordance with GAAP. See
the "Reconciliation of GAAP to Non-GAAP Financial Measures" table included herein. The non-GAAP financial measures presented may not be comparable to
similarly titted measures reported by other companies.

Forward-Looking Statements

This document contains forward-looking statements within the meaning of the federal securities laws, including statements regarding the Company’s
expectations, anticipations or beliefs about full year 2021 net sales, gross margin, SG&A expense, demand creation spend, operating income, effective income
tax rate, employee equity awards, the tax impact of various tax initiatives, net income, diluted earnings per share, foreign currency translation, cash flows, and
capital expenditures, fourth quarter 2021 net sales and diluted earnings per share, Spring 2022 wholesale orders, and full year 2022 net sales growth, gross
margin, investments, operating margin and effective tax rate. Forward-looking statements often use words such as "will," "anticipate," "estimate," "expect,"
"should," "may" and other words and terms of similar meaning or reference future dates. The Company's expectations, beliefs



and projections are expressed in good faith and are believed to have a reasonable basis; however, each forward-looking statement involves a number of risks
and uncertainties, including those set forth in this document, those described in the Company's Annual Report on Form 10-K and Quarterly Reports on Form
10-Q under the heading "Risk Factors," and those that have been or may be described in other reports filed by the Company, including reports on Form 8-K.
Potential risks and uncertainties include those relating to the impact of the COVID-19 pandemic on our operations, which is highly dependent on numerous
factors that we may not be able to predict or control, including: the duration and scope of the COVID-19 pandemic, including any recurrence due to variants;
actions that may be taken to contain the pandemic or to treat its impact, including lockdowns the speed of the vaccination roll-out and vaccine mandates;
economic slowdowns that have and may continue to result from the pandemic; workforce staffing and productivity; our ability to continue operations in affected
areas; supply chain disruptions, constraints and expenses; and consumer demand and spending patterns, as well as the effects on suppliers, creditors, and
wholesale customers, all of which are uncertain. The Company cautions that forward-looking statements are inherently less reliable than historical information.
The Company does not undertake any duty to update any of the forward-looking statements after the date of this document to conform them to actual results or
to reflect changes in events, circumstances or its expectations. New factors emerge from time to time and it is not possible for the Company to predict or assess
the effects of all such factors or the extent to which any factor, or combination of factors, may cause results to differ materially from those contained in any
forward-looking statement.

About Columbia Sportswear Company

Columbia Sportswear Company connects active people with their passions through its portfolio of well-known brands, making it a global leader in outdoor,
active and everyday lifestyle apparel, footwear, accessories, and equipment products. Founded in 1938 in Portland, Oregon, the Company's brands are sold in
approximately 90 countries. In addition to the Columbia® brand, Columbia Sportswear Company also owns the Mountain Hard Wear®, SOREL® and prAna®
brands. To learn more, please visit the Company's websites at www.columbia.com, www.mountainhardwear.com, www.sorel.com, and www.prana.com.

Contact:

Andrew Burns, CFA

Vice President of Investor Relations and Strategic Planning
Columbia Sportswear Company

(503) 985-4112

aburns@columbia.com

- Financial tables follow -



COLUMBIA SPORTSWEAR COMPANY
CONDENSED CONSOLIDATED BALANCE SHEETS

(Unaudited)
September 30,
(in thousands) 2021 2020
ASSETS
Current Assets:
Cash and cash equivalents $ 599479 $ 313,429
Short-term investments 1,132 1,095
Accounts receivable, net 500,451 479,376
Inventories, net 720,865 771,724
Prepaid expenses and other current assets 98,146 82,175
Total current assets 1,920,073 1,647,799
Property, plant, and equipment, net 293,725 322,167
Operating lease right-of-use assets 344,876 351,277
Intangible assets, net 102,321 121,471
Goodwill 68,594 68,594
Deferred income taxes 92,493 77,055
Other non-current assets 67,277 63,951
Total assets $ 2,889,359 §$ 2,652,314
LIABILITIES AND EQUITY
Current Liabilities:
Accounts payable $ 241,119 § 164,332
Accrued liabilities 273,590 257,040
Operating lease liabilities 67,055 73,409
Income taxes payable 8,955 4,813
Total current liabilities 590,719 499,594
Non-current operating lease liabilities 330,765 337,108
Income taxes payable 49,392 49,195
Deferred income taxes 1 7,149
Other long-term liabilities 38,165 36,452
Total liabilities 1,009,042 929,498
Shareholders' equity 1,880,317 1,722,816
Total liabilities and shareholders' equity $ 2,889,359 $ 2,652,314




COLUMBIA SPORTSWEAR COMPANY
CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS

(Unaudited)
Three Months Ended September 30, Nine Months Ended September 30,

(In thousands, except per share amounts) 2021 2020 2021 2020
Net sales $ 804,706 $ 701,092 $ 1,996,682 $ 1,585,931
Cost of sales 396,346 358,184 974,403 825,079
Gross profit 408,360 342,908 1,022,279 760,852

Gross margin 50.7 % 48.9 % 512 % 48.0 %
Selling, general and administrative expenses 280,121 261,192 796,276 755,664
Net licensing income 5,222 3,927 12,933 8,168
Operating income 133,461 85,643 238,936 13,356
Interest income (expense), net 196 (280) 1,072 728
Other non-operating income (expense), net 201 (465) (397) 2,208
Income before income tax 133,858 84,898 239,611 16,292
Income tax expense (33,295) (22,147) (42,464) (4,035)
Net income $ 100,563 $ 62,751 $ 197,147 $ 12,257
Earnings per share:

Basic $ 1.53 $ 0.95 $ 2.98 $ 0.18

Diluted $ 1.52 $ 0.94 $ 2.96 $ 0.18
Weighted average shares outstanding:

Basic 65,862 66,179 66,182 66,427

Diluted 66,266 66,537 66,673 66,807



COLUMBIA SPORTSWEAR COMPANY
CONDENSED CONSOLIDATED STATEMENTS OF CASH FLOWS
(Unaudited)

Nine Months Ended September 30,

(In thousands) 2021 2020
Cash flows from operating activities:
Net income 197,147 § 12,257
Adjustments to reconcile net income to net cash used in operating activities:
Depreciation, amortization and non-cash lease expense 84,509 102,283
Provision for uncollectible accounts receivable (9,088) 24,684
Loss on disposal or impairment of property, plant and equipment, and right-of-use assets 366 8,981
Deferred income taxes (8,731) 4,306
Stock-based compensation 14,487 12,802
Changes in operating assets and liabilities:
Accounts receivable (44,500) (17,130)
Inventories (173,761) (160,090)
Prepaid expenses and other current assets (40,957) 9,098
Other assets 148 (20,786)
Accounts payable 22,014 (89,790)
Accrued liabilities 24,813 (41,182)
Income taxes payable (14,621) (10,011)
Operating lease assets and liabilities (68,823) (41,459)
Other liabilities 1,359 8,077
Net cash used in operating activities (15,638) (197,960)
Cash flows from investing activities:
Purchases of short-term investments — (35,044)
Sales and maturities of short-term investments 1,184 36,630
Capital expenditures (20,413) (25,164)
Net cash used in investing activities (19,229) (23,578)
Cash flows from financing activities:
Proceeds from credit facilities 29,508 387,992
Repayments on credit facilities (29,313) (388,465)
Payment of line of credit issuance fees — (2,096)
Proceeds from issuance of common stock related to stock-based compensation 24,329 4,793
Tax payments related to stock-based compensation (5,715) (4,454)
Repurchase of common stock (118,580) (132,889)
Cash dividends paid (51,662) (17,195)
Net cash used in financing activities (151,433) (152,314)
Net effect of exchange rate changes on cash (4,946) 1,272
Net decrease in cash and cash equivalents (191,246) (372,580)
Cash and cash equivalents, beginning of period 790,725 686,009
Cash and cash equivalents, end of period 590479 $ 313,429
Supplemental disclosures of non-cash investing and financing activities :
Property, plant and equipment acquired through increase in liabilities 8,277 $ 4,774
8,628 $ —

Repurchases of common stock not settled



COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net Sales Growth - Constant-currency Basis

(Unaudited)
Three Months Ended September 30,
Adjust for Constant-
Reported Foreign currency Reported Reported Constant-currency
Net Sales Currency Net Sales Net Sales Net Sales Net Sales

(In millions, except percentage changes) 2021 Translation 2021M 2020 % Change % Change("
Geographical Net Sales:
United States $ 5105 $ — 3 5105 $ 445.6 15% 15%
Latin America and Asia Pacific 102.7 (2.3) 100.4 90.9 13% 10%
Europe, Middle East and Africa 109.2 (1.3) 107.9 99.2 10% 9%
Canada 82.3 (5.0) 77.3 65.4 26% 18%

Total $ 8047 §$ (86) $ 796.1 $ 7011 15% 14%
Brand Net Sales:
Columbia $ 6515 $ (76) $ 6439 $ 559.7 16% 15%
SOREL 88.1 (0.9) 87.2 91.5 (4)% (5)%
prAna 36.4 — 36.4 30.5 19% 19%
Mountain Hardwear 28.7 (0.1) 28.6 19.4 48% 47%

Total $ 804.7 $ (8.6) $ 796.1 $ 701.1 15% 14%
Product Category Net Sales:
Apparel, Accessories and Equipment $ 6211 $ (6.3) $ 6148 $ 510.2 22% 21%
Footwear 183.6 (2.3) 181.3 190.9 (4)% (5)%

Total $ 8047 $ (86) $ 796.1 $ 7011 15% 14%
Channel Net Sales:
Wholesale $ 5182 $ 6.7) $ 5115 $ 471.5 10% 8%
DTC 286.5 (1.9) 284.6 229.6 25% 24%

Total $ 8047 $ (8.6) $ 796.1 $ 701.1 15% 14%

() Constant-currency net sales information is a non-GAAP financial measure that excludes the effect of changes in foreign currency exchange rates against the United States dollar between
comparable reporting periods. The Company calculates constant-currency net sales by translating net sales in foreign currencies for the current period into United States dollars at the
average exchange rates that were in effect during the comparable period of the prior year.
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COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net Sales Growth - Constant-currency Basis

(Unaudited)
Nine Months Ended September 30,
Adjust for Constant-
Reported Foreign currency Reported Reported Constant-currency
Net Sales Currency Net Sales Net Sales Net Sales Net Sales

(In millions, except percentage changes) 2021 Translation 2021 2020 % Change % Change("
Geographical Net Sales:
United States $ 1,2982 $ — $ 1,2982 $ 1,004.7 29% 29%
Latin America and Asia Pacific 292.7 (11.9) 280.8 260.9 12% 8%
Europe, Middle East and Africa 268.5 (9.6) 258.9 213.3 26% 21%
Canada 137.3 (8.7) 128.6 107.0 28% 20%

Total $ 1,996.7 $ (30.2) $ 1,966.5 $ 1,585.9 26% 24%
Brand Net Sales:
Columbia $ 1,663.2 $ (27.8) $ 1,6354 $ 1,297.2 28% 26%
SOREL 157.5 (1.8) 155.7 143.5 10% 9%
prAna 107.6 — 107.6 94.7 14% 14%
Mountain Hardwear 68.4 (0.6) 67.8 50.5 35% 34%

Total $ 1,996.7 $ (30.2) $ 1,966.5 $ 1,585.9 26% 24%,
Product Category Net Sales:
Apparel, Accessories and Equipment $ 1,5431 $ (21.0) $ 1,5221 § 1,206.2 28% 26%
Footwear 453.6 (9.2) 444 .4 379.7 19% 17%

Total $ 1,996.7 $ (30.2) $ 1,966.5 $ 1,585.9 26% 24%
Channel Net Sales:
Wholesale $ 1,1559 $ (19.2) $ 1,136.7 $ 957.3 21% 19%
DTC 840.8 (11.0) 829.8 628.6 34% 32%

Total $ 1,996.7 $ (30.2) $ 1,966.5 $ 1,585.9 26% 24%

() Constant-currency net sales information is a non-GAAP financial measure that excludes the effect of changes in foreign currency exchange rates against the United States dollar between
comparable reporting periods. The Company calculates constant-currency net sales by translating net sales in foreign currencies for the current period into United States dollars at the
average exchange rates that were in effect during the comparable period of the prior year.
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FORWARD-LOOKING STATEMENTS

This presentation does not constitute an offer or invitation for the sale or purchase of securities and has been prepared solely for informational purposes.

This presentation contains forward-looking statements within the meaning of the federal securities laws regarding Columbia Sportswear Company's business
opportunities and anticipated results of operations. Forward-looking statements generally relate to future events or our future financial or operating performance.
In some cases, you can identify forward-looking statements because they contain words such as *may,” “might,” *will" “would," “should," “expect “plan,’ “anticipate,”
“could," *intend," *target” "project,” "contemplate,’ *believe," "estimate," "predict,” ‘likely," *potential” or “continue” or the negative of these words or other similar
terms or expressions that concern our expectations, strategy, plans or intentions, Unless the context indicates otherwise, the ferms "we," "us," "our," "the Company,”
and "Columbia” refer to Columbia Sportswear Company, together with its wholly owned subsidiaries and entities in which it maintains a controlling financial interest,

The Company's expectations, beliefs and projections are expressed in good faith and are believed to have a reasonable basis; however, each forward-looking
statement involves a number of risks and uncertainties, including those set forth in this document, those described in the Company's Annual Report on Form 10-K and
Quarterly Reports on Form 10-Q under the heading "Risk Factors," and those that have been or may be described in other reports filed by the Company, including
reports on Form 8-K, Potential risks and uncertainties include those relating to the impact of the COVID-19 pandemic on our operations, which is highly dependent
on numerous factors that we may not be able to predict or control, including: the duration and scope of the COVID-19 pandemic, including any recurrence due to
variants; actions that may be taken to contain the pandemic or to treat its impact, including lock-downs, the speed of the vaccination roll-out and vaccine mandates;
economic slowdowns that have resulted from and may continue to result from the pandemic; workforce staffing and productivity; our ability to continue operations
in affected areas; supply chain disruptions, constraints and expenses; and consumer demand and spending patterns, as well as the effects on suppliers, creditors,
and wholesale customers, all of which are uncertain. The Company cautions that forward-looking statements are inherently less reliable than historical information.

New risks and uncertainties emerge from time fo time and it is not possible for the Company to predict all risks and uncertainties that could have an impact on the
forward-looking statements contained in this presentation. Nothing in this presentation should be regarded as a representation by any person that the forward-
looking statements set forth herein will be achieved or that any of the contemplated results of such forward-looking statements will be achieved. You should not
place undue reliance on forward-looking slatements, which speak only as of the date they are made. We do not undertake any duty to update any of the forward-
looking statements after the date of this document to conform the forward-looking statements to actual results or to changes in our expectations,




REFERENCES TO NON-GAAP FINANCIAL INFORMATION

Since Columbia Sportswear Company is a global company, the comparability of its operating resulls reported in US. dollars is affected by foreign currency exchange rate
fluctuations because the underlying currencies in which it transacts change in value over time compared to the US, dollar. To supplement financial information reported in
accordance with GAAP, the Company discloses constant-currency net sales information, which is a non-GAAP financial measure, to provide a framework to assess how the
business performed excluding the effects of changes in the exchange rates used to translate net sales generated in foreign currencies into US. dollars. The Company calculates
constant-currency net sales by translating net sales in foreign currencies for the current period into US. dollars at the average exchange rates that were in effect during the
comparable period of the prior year. Management believes that this non-GAAP financial measure reflects an additional and useful way of viewing an aspect of our operations that,
when viewed in conjunction with our GAAP results, provides a more comprehensive understanding of our business and operations,

Free cash flow is GAAP operating cash flow reduced by capital expenditures. Management believes free cash flow provides investors with an important perspective on the cash
available for sharehclders and acquisitions after making the capital investments required to support ongoing business operations and long-term value creation. free cash flow
does not represent the residual cash flow available for discretionary expenditures as it excludes certain mandatory expenditures. Management uses free cash flow as a measure fo
assess both business performance and overall liquidity.

Non-GAAP financial measures, including constant-currency net sales and free cash flow, should be viewed in addition to, and not in lieu of or superior to, our financial measures
calculated in accordance with GAAP. The Company provides a reconciliation of non-GAAP measures to the most directly comparable financial measure calculated in accordance
with GAAP in the back of this presentation in the “Appendix’, The non-GAAP financial measures and constant-currency information presented may not be comparable to similarly
titled measures raported by other companies.

GLOSSARY OF PRESENTATION TERMINOLOGY

DTC direct-to-consumer “"or'up"  increased "S#4M" i millions of U.S, dollars
DTC.com DTC e-commerce “"or“down” decreased "S##B"  in billions of U.S. dollars
DTC B&M DTC brick & mortar LSD% low-single-digit percent cc.  constant-currency

yly year-over-year MSD% mid-single-digit percent MEA  Mergers & acquisitions
us. United States HSD% high-single-digit percent FX  Foreign Exchange

LAAP  Latin America and Asia Pacific LDD% low-double-digit percent ~  approximately

EMEA  Europe, Middle East and Africa low-20% low-twenties percent

SG&A  selling, general & administrative mid-30% mid-thirties percent

EPS earnings per share high-40% high-forties percent

bps basis points
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STRATEGIC PRIORITIES

We are committed to driving sustainable and profitable long-term growth and investing in our strategic priorities to:

\é oo

DRIVE GLOBAL BRAND ——— T ——
AWARENESS AND SALES EXPERIENCE AND DIGITAL GLOBAL DTC OPERATIONS
OB, CAPABILITIESINALLOFOUR | | WITH SUPPORTING PROCESSES
INCREASED, FOCUSED DEMAND S A i et
CREATION INVESTMENTS SCOCRIDIE
0.0
-;.

INVEST IN OUR PEOPLE AND OPTIMIZE OUR ORGANIZATION ACROSS OUR PORTFOLIO OF BRANDS




CAPITAL ALLOCATION PRIORITIES

Our goal is to maintain our strong balance sheet and disciplined
approach to capital allocation.

Dependent upon market conditions and our strategic priorities,
our capital allocation approach includes:

INVEST IN ORGANIC GROWTH
OPPORTUNITIES

TO DRIVE LONG-TERM PROFITABLE GROWTH

RETURN AT LEAST 40% OF FREE CASH
FLOW TO SHAREHOLDERS

THROUGH DIVIDENDS AND SHARE REPURCHASES

OPPORTUNISTIC M&A
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0321 KEY HIGHLIGHTS .

Q3'21 FINANCIAL RESULTS COMPARED TO Q3'20

$805M 50.7% 16.6%
+15% +180 bps +440 bps

Net Sales Gross Margin Operating Margin Diluted EPS

Q321 Highlights:

+ Favorable gross margin and SG&A performance resulted in better than planned earnings, despite supply chain disruptions which
constrained net sales performance.

+ Strong consumer demand for our products contributed to DTC growth and drove favorable early season Fall 2021 sell-through
trends at our wholesale partners stores.

+ Exited quarter with $600.6 million in cash and short-term investments and no borrowings.




0321 ACTUREVS LAST YEAR

(dollars in millions, except per share amounts)

+
-
.l

Q321 Q320 Change
Net sales $604.7 $701.1 +15%
Gross margin 50.7% 48.9% +180 bps
SG&A percent of net sales 34.8% 37.3% -250 bps
Operating income $1335 $85.6 +56%
Operating margin 16.6% 12.2% +440 bps
Net income $100.6 $62.8 +60%
Diluted EPS $1.52 $0.94 +62%

Commentary on factors impacting Q3'21 financial results:

+ Y/Y net sales growth reflects DTC growth and higher Fall 2021 wholesale orders, as we anniversary prior year pandemic
disruptions. This growth was constrained by supply chain disruptions that resulted in later inventory receipts and lower than
expected wholesale shipments during the quarter.

+ Gross margin improvement reflects lower DTC promotional levels and favorable wholesale product margins, partially offset by

higher inbound freight costs, the non-recurrence of inventory provision activity that benefited Q3'20 and unfavorable channel
sales mix.

+ SG&A leverage primarily driven by net sales growth as well as SG&A expense reductions related to a benefit from a lease
termination liability settlement of a prior year store closure and the non-recurrence of prior year COVID-19 related expenses.




03721 NET SAEES BY BRAND

| CATEGORY

Q3'21 NET SALES AND GROWTH V5. @3'20

PERFORMANCE

APPAREL, ACCESSORIES
& EQUIPMENT:

+22% (+21%c.c)
$621M

FOOTWEAR:

4% (-5%c.c.
$184M

* Footwear net sales performance
was constrained by supply chain
disruptions as well as footwear
manufacturing capacity
limitations

BRAND

PERFORMANCE

& Columbia

+16% (+15% c.c)
$652M

A

Praina

+19% (+19%c.c)
$36M

SOREL

'4% (-5%c.c.)

S88M

MOUNTAIN

HARD
WEAR ¢

+48% (+47%c.c)
$29M

CHANNEL
PERFORMANCE

WHOLESALE:

+10% (+8%c.c.
$518M

DTC:

+25% (+24% c.c)
$287M

+ SOREL net sales decline reflects supply chain disruptions

and manufacturing capacity limitations, partially offset by

robust SOREL.com growth

+ Mountain Hardwear growth reflects higher Fall'21 orders,

including new points of wholesale distribution

+ Wholesale net sales were impacted by

+ DTCB&M +36%, DTC.com +6%

supply chain disruptions that resulted
in later inventory receipts and lower
than expected wholesale shipments




Q321 REGIONALNET SALES PERFORMANCE

8 0321 NET SALES AND GROWTH 5. 03°20 Percentage change details and primary drivers:
us.

) DTCgI’OWth and higher Fall 2021 orders benefitted from Wholesale: up LSD%, higher Fall 2021 wholesale order shipments;

s
-
Ny

growth was constrained by supply chain disruptions

+ DTC: up mid-30%, DTC B&M +mid-50% and DTC.com +HSD%

+ The Company had 138 stores (129 outlet; 9 branded) exiting Q321 vs,
136 ( 123 outlet; 13 branded) exiting Q3'20

| the anniversary of prior year pandemic disruptions

CANADA
+26% (+18% c.c.)
$82M

LAAP

+ China: up mid=20% (up mid-teens% c.c.) higher Fall 2021 wholesale
order shipments; lower DTC sales were impacted by sporadic provincial
COVID-19 government restrictions

+ Korea: up high-teens% (up mid-teens’ c.c.), higher Fall 2021 wholesale
order shipments

« LAAP distributor: up low-20%, higher Fall 2021 order shipments

LAAP + Japan: down MSD% (down LSD% c.c.), State of Emergency declaration

+13% (+10% c.c. impacted Q3'21 consumer demand

$103M EMEA
\ « Europe-direct: up LDD%, higher Fall 2021 whelesale order shipments

and improving DTC performance as COVID-19 restrictions eased
+ EMEA distributor: up MSD%, higher Fall 2021 order shipments

EMEA
+10% (+9% c.c.)
UsS. $109M
+15% (+15%c.c.)

$511M

Canada
+ +26% (+18% c.c), higher Fall 2021 wholesale order shipments and
improving DTC performance as COVID-19 restrictions eased




i

Q3'21 gross margin expanded 1 BObps y /y to 507%  GrossMarginexpansion primarily reflects:
Tailwinds

o » Channel Profitability: favorable DTC product
— — margins driven by lower promotional levels
50.7% H

Channel Profitability: increased wholesale
product margin driven by strong retail sell-
through performance resulting in lower

48.9% customer accommodations and to a lesser
extent favorable full-price vs off-price sales mix

Headwinds

»  Channel Profitability: supply chain capacity
constraints resulted in higher inbound freight
costs

Other: non-recurrence of inventory provision
activity that benefitted Q3'20 margin
performance

030 Chamel  Chameld Other Channel & Region Mix: net sales shift to
Profebity - Reglon i channels which typically carry lower margins
including regional net sales shifts to Wholesale
from DTC and a higher B&M mix within DTC
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03721 SGRABRIDGE

SGRA increased 7% y/y to $280.1M

A

Q320  Global Retal Incenfive  Demand  Personnel  Lease  COVID-19  Other Q32
Comp Creation Liabilty ~ Expenses
Settlement

Q3'21 SG&A expenses were 34.8% of net sales
compared to 37.3%in Q3'20

The y/y increase in SG&A expenses was primarily

driven by:

SG&A Expense Increases

* Global Retail: increased expenses relative to prior
year temporary store closures
Incentive Comp: higher incentive compensation
Demand Creation: higher variable spending with
sales growth and incremental strategic investment
Personnel: impact of higher personnel expenses
to support business growth, annual merit increases,
and wage increases to mitigate workforce
shortages

Partially offset by:

SG&A Expense Reductions

* Lease Liability Settlement: benefit from the
completion of a lease termination and settlement
of liabilities related to a prior year store closure

+ COVID-19 Expenses: non-recurrence of 03'20
COVID-19 related costs




BALANCE SHEET
OVERVIEW

Balance Sheet as of September 30, 2021

Cash, Cash Equivalents and Short-term Investments

5601 M Cash, cash equivalents and short-term investments

totaled 5600.6M, compared to $314.5M as of September
30,2020.

The Company had no borrowings as of September 30,
2021 or 2020.

Inventory

Inventories -7% y/y to $720.9M. The reduction in

_7% inventory was driven by increased sales and to a lesser
extent, delayed Fall 2021 inventory production resulting
from the cumulative effects of supply chain disruptions.
Exiting the quarter, finished goods inventory in our
distribution centers was down 35% y/y, while in-transit
increased 127% y/y. Inventory at quarter-end primarily
consisted of current and future season product. Aged
inventories represent a manageable portion of our total
inventory mix.




CASH FLOW
OVERVIEW

Cash Flow for the Nine Months Ended September 30, 2021

Net Cash Flow from Operations

Net cash flow used in operating activities was S15.6M,
'S 1 6M compared to net cash flow used in operating activities of

$198.0M for the same period in 2020.

Capital Expenditures

S 20 M Capital expenditures totaled $20.4M, compared to $25.2M for
the same period in 2020.

Share Repurchases

Based on trade date, the Company repurchased 1,254,081
S 1 1 gM shares of common stock for an aggregate of $127.2M, at an
average price per share of $101.44. From a cash flow

perspective, shares repurchased generally settle subsequent
Dividend to the trade date,

SO 2 6 The Board of Directors approved a regular quarterly cash
' dividend of 50.26 per share, payable on December 2, 2021 to

shareholders of record on November 18, 2021,
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_COVID-19 AND'SUPPLY CHAIN UPDATES
- Health, Safety and Well Being + The Company's top priority throughout the pandemic remains to protect the health and safety of our

employees, their families, our customers and our communities.

+ We are continually adapting business operations to adhere to evolving local and regional guidelines and
safety protocols across all areas of our global business to help contain the spread of the virus.

' Supply Chainand Logistics * Inbound shipping times, port congestion and other logistics delays have elongated in-transit times resulting in
delayed receipt and delivery of products for our Fall 2021 and Spring 2022 seasons.

* During the third quarter, government mandated factory closures in Vietnam disrupted our manufacturing
partners operations and impacted production of Fall 2021 and Spring 2022 product, Factories in Vietnam
began to reopen October 1%, at less than full capacity.

+ For reference, as of the date of this release, over 90% of Fall 2021 product has been produced.

+ Demand for ocean vessels and containers continues to far outstrip available capacity. resulting in significant
y/yincreases in ocean freight costs which have been incorporated into our full year financial outlook.

+ Shipments of US. Fall 2021 inventory orders are also being delayed due to a shortage of trucks, equipment
and drivers.

* Qur updated financial outlook incorporates our current view of the supply chain disruptions, constraints and
expenses outlined above and could materially change as conditions evolve.

(o [T G T TN TR T8 - The majority of our owned stores remained open throughout Q321 Government restrictions, mandated
lockdowns and related temporary store closures primarily impacted stores in Japan and China at varying
times during the quarter.

+ Store traffic levels improved significantly compared to Q3'20, but remain below pre-pandemic levels, Store
traffic levels vary by region and are influenced by each market's ability to contain the spread of the virus and
consumers' willingness to shop in store.




2021 FINANCIAE OUTLOOK

A The Company's 2021 Financial Outlook and the underlying assumptions are forward-looking in nature, and the forward-looking statements reflect our expectations as of
October 28, 2021 and are subject to significant risks and business uncertainties, including those factors described under “Forward-Looking Statements" above. These risks and
uncertainties limit our ability to accurately forecast results, This coutlook and underlying assumptions reflect our estimates as of October 28, 2021 regarding the impact on our

) operations of the COVID-19 pandemic; economic conditions; supply chain disruptions, constraints and expenses; labor shortages; consumer behavior and confidence; as well
as geopolitical tensions. However, it is not possible to determine the ultimate impact on future operations, or whether other currently unanticipated direct or indirect
consequences of the pandemic or the supply chain are reasonably likely to materially affect aur operations. This outlook and commentary assumes no meaningful deterioration
of current supply chain conditions, market conditions or the engoing pandemic, Projections are predicated on normal seasonal weather globally,

Net sales

Outlook compared
2021 Financial Outlook to 2020

$3.04B1053.088
(prior $3.13Bt0 53.168)

+21.5% to 23.0%
(prior +25.0% fo 26.5%)

50.8%t0 51.0%
(prior 49.9% to 50.1%)

190to 210 bps expansion
(prior 95 bps to 115 bps expansion)

SGA&A percent of net sales

38.5%1038.8%
(prior 38.4%to 38.7%)

510 bps to 540 bps leverage
prior 520 bps to 550 bps leverage)

Operating margin

126%1013.2%
(prior 11.7%t0 12.2%)

710 bps to 770 bps leverage
{prior 620 bps to 670 bps leverage)

$384M o 5405M
(prior $365M to $386M)

+180% to 196%
(prior +166% to 182%)

Effective income tax rate

~21.5%

2020 effective tax rate of 22.6%

§302Mto 5319M
(prior $287Mto 5304M)

+180% to 195%
(prior +166% to 1B1%)

$4.551054.80
prior $4.30t0 $4.55)

+181%to 196%
(prior +165%to +181%)
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'_"2021 FINANC!_.AE OUTLOOK ASSUMPTIONS

Anticipated net sales growth primarily reflects:
+ Al brands are anticipated to grow in 2021 led by the Mountain Hardwear and Columbia brands.
+ Mlour geographic segments are anticipated to grow in 2021. Within our LAAP region, LAAP distributor markets and Japan are anticipated to have
slower recovery curves,
+ From a product category perspective, we anticipate Apparel, Accessories and Equipment growth to outpace Footwear. Demand for our footwear
| Net Sales continues to be robust and is outpacing production capacity.
From a channel perspective, we anticipate DTC growth to outpace wholesale.
+ DTC.com growth resulting in DTC.com penetration as percent of total sales slightly below the 19% penetration level achieved in 2020.
+ Improved DTC B&M traffic and sales performance including:
~ benefit of [apping prior year temporary store closures and gradual fundamental improvement over the course of the year, and
- new U.S. store openings: 9 stores opened YTD; 12 stores (primarily outlet stores) planned in 2021,

Anticipated gross margin expansion primarily reflects;
increased DTC product margins driven by lower promotional activity;

increased product margins from generally lower product costs for Spring and Fall 2021 inventory;
alower proportion of wholesale close-out product sales due to less excess inventory;

lower wholesale customer accommodations; and

lower inventory reserve provisions; partially offset by

increased inbound freight costs associated with industrywide logistics capacity constraints,

Gross Margin

Since our second quarter 2021 update, the estimate of full year ocean freight costs has decreased by S8M-S10M, primarily reflecting lower anticipated
shipping volumes resulting from our reduced net sales outlook and to a lesser extant, slightly lower than previously foracasted fraight rates.

Anticipated SG&A expense growth primarily reflects:
increased demand creation spending;

increased variable expenses related to global DTC sales growth as well as operating costs of distribution centers and other operations;
higher incentive compensation; and
+ higher personnel expenses; partially offset by
the non-recurrence of expenses related to retail impairment and store closure charges, the impairment of prana's trademark, and certain COVID-19
related expenses;
lower bad debt expense; and
the benefit from the completion of a lease termination and settlement of liabilities related to prior year store closures,

SG&A percent of net sales

Demand creation as a percent of net sales is anticipated to be 6.0 percent in 2021, compared to 5.7 percentin 2020.




2021 ASSUMBTIONS, 4:21 OUTLOOK AND PRELIMINARY

“2022 COMMENTARY ™

l;“ Effective tax rate

The effective income tax rate may be affected by unanticipated impacts from changes in international, federal or state tax policies, changes in the
Company's geographic mix of pre-tax income, other discrete events, as well as differences from our estimate of the tax benefits associated with
employee equity awards and our estimate of the tax impact of various tax initiatives.

The full year effective tax rate in our full year 2021 financial outlook is ~21.5%.

Foreign currency

My

Foreign currency is expected to have essentially no impact on earnings as favorable net sales growth of 120 basis points due to foreign currency
translation impacts are anticipated to be offset by SG&A translation and negative foreign currency transactional effects from hedging of
production.

| Operating cash flow and
| capital expenditures

Operating cash flow is anticipated to be $250M to $270M (prior $260M to 5280M).
Capital expenditures are planned to be $45M to S50M (prior $45M to S60M)

Q4'21 Financial Outlook

B

Net sales of $1.04B to $1.08B, representing net sales growth of 14% o 18%.
Diluted earnings per share is expected to be $1.60 to $1.85.

Preliminary 2022
Commentary

Our Spring 2022 wholesale sales forecast reflects over 30% growth, We anticipate ongeing supply chain disruptions will continue to impact the
timing of receipts and shipments of Spring 2022 inventory and may result in higher than planned cancellations that would impact net sales
performance, We recently commenced our Fall 2022 order taking process. It is impartant to note that Fall 2021 sell-through performance can have
amaterial impact on our Fall 2022 orders and resulting Fall 2022 wholesale sales forecast.

Based on momentum we see across the business, we believe mid-teens% or better net sales growth for the full year is attainable.

Given our current view of product and freight costs as well as the likelihood of a more narmalized promotional environment, we anticipate gross
margin pressure in 2022, We do not expect planned price increases will be able to fully offset these headwinds, We are also planning to make
investments across the business, including demand creation, supply chain and digital capabilities that will add to our overall spending levels.

With these factors in mind, our preliminary planning for 2022 contemplates an operating margin similar to the range provided in our 2021 financial
outlook.

Assuming na changes to current tax rates or discrete tax items, we currently anficipate our 2022 effective tax rate to be in the mid-twenties’
range.







THIRD QUARTER 2021 CONSTANT-CURRENCY RECONCILIATION

COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net Sales Growth - Constant-currency Basis

(Unaudited)
‘Three Months Ended September 30,
Adwstfor  Constani- Constant-

Reporied  Forsign  cumency  Reported  Reported  curmncy

NetSoes  Comncy  MefSuss  NetSoes  MetSoes  MetSules
{in millons, excapt permentage changes) 0 Translation wn" ] %Change % Change”
Geographical Net Sales:
United States § 51053 - § 505§ M56 1% 15%
Latin America and Asia Pacific 1027 23 1004 09 1% 10%
Eurape, Middie East and Afica 1002 (13) 1079 ¥2 0% 9%
Canada 823 (50) mni 654 2% 18%
Tolal § 847§ (BG§ T 5 01 1% 1%
Brand Net Sales:
Colymbia § 615§ (16§ 640§ 5507 16% 15%
SOREL 861 09 872 M5 (% (5%
préng 34 - 34 05 1% 10%
Mountain Hardwear 27 01) 286 104 4% i
Tolal § BM7§ [@B6) S o6l § 011 1% 1%
Product Category Net Sales:
Apparel, Accessories and Equipment § 61§ (63 6ME S 502 2% %
Foohwear 1836 (23) 1813 1909 ({% ()%
Total § 7§ (BG)§ RN 5 T 15% %
Channel Nef Sales:
Whalesale § 582§ (EN§ S5 § 45 10% 8%
p1c 2865 (19) it 6 %% A%
Tolal § 47§ (86§ 61§ 001 1% 1%

1" Constant-currency el sales informabion is & nan-GAAP fnancial measuee thal excludes e efect of chenges in foreign cunency exchinge rates against he Lnted Stales
doflr betiveen comparable regorting perods. The Company calcuiaties constank curmency net sales by iranslating nat sales in foreign cumencies for the cumrent period nfo Linfed
States dollars af the sverage exchange rafes that were in effect durng the comparable period of the prior year




FIRST NINE MONTHS 2021 FREE CASH FLOW RECONCILIATION

COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net cash used in operating activities to free cash flow

(Unaudited)
Nine Months Ended September 30,
{in millons) i 00
Net cash used in operaing activties § (156) § (198.0)
Capital expenditures (204) (52)

Fre cash fow § (360) § 232







