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ITEM 7.01 REGULATION FD DISCLOSURE

As previously disclosed, on September 22, 2022, Columbia Sportswear Company (the “Company”) will host its Investor Day beginning at approximately
8:00 a.m. Pacific Time and concluding by 11:30 a.m. Pacific Time. In connection with Investor Day, the Company issued a press release. A copy of the press
release is attached hereto as Exhibit 99.1.

Investors and analysts are invited to listen to the presentations free over the Internet via webcast by visiting the Investor Relations page of the
Company’s website located at http://investor.columbia.com. A replay of the event and the presentation materials (the “Investor Day Presentation Materials”) will
be made accessible on the website after completion of the event for one year. Attached hereto as Exhibit 99.2 and incorporated by reference herein are the
Investor Day Presentation Materials. Unless otherwise indicated, the Investor Day Presentation Materials speak only as of the date of this Current Report on
Form 8-K. The information in this report shall not be treated as filed for purposes of the Securities Exchange Act of 1934, as amended. The content on the
Company’s website referred to in this report is not incorporated by reference into this Current Report on Form 8-K.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS

(d) Exhibits
99.1 Press Release dated September 22, 2022 (furnished pursuant to Item 7.01 hereof).

99.2 Investor Day Presentation Materials dated September 22, 2022 (furnished pursuant to ltem 7.01 hereof).

104 Cover Page Interactive Data File (embedded within the Inline XBRL document).



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

COLUMBIA SPORTSWEAR COMPANY

Dated: September 22, 2022
By: /S/ JIM A. SWANSON

Jim A. Swanson
Executive Vice President and Chief Financial Officer
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Columbia Sportswear Company Outlines Strategic Priorities and Plan to Accelerate Profitable Growth

Financial Highlights

¢ Introduces 2022-2025 3-year growth framework including:
e 2025 net sales of $4.5 to 4.7 billion reflecting 9 to 11 percent organic net sales growth on a compound annual growth rate (CAGR)
basis;
¢ Operating margin expansion to approximately 14 percent of net sales in 2025; and
* Diluted earnings per share of $7.35 to $7.95 in 2025 reflecting a 12 to 15 percent CAGR.
« Reaffirms full year 2022 net sales and diluted earnings per share financial outlook

PORTLAND, Ore. - September 22, 2022 - Columbia Sportswear Company (NASDAQ: COLM, the "Company"), a multi-brand global leading innovator in
outdoor, active and lifestyle products including apparel, footwear, accessories, and equipment, is hosting a meeting with investors and analysts at its
headquarters to outline the Company’s strategic priorities and growth strategies, and introduce 3-year financial targets.

Chairman, President and Chief Executive Officer Tim Boyle commented, “From our IPO in 1998 to 2021, Columbia Sportswear Company delivered a 9 percent
net sales compound average growth rate (CAGR), 11 percent diluted earnings per share CAGR and a 13 percent annual total shareholder return. Today, we are
providing multi-year financial targets that demonstrate our confidence in our ability to accelerate growth opportunities over the next three years and beyond.

“Our 3-year plan outlines our balanced, broad-based growth that will be amplified by three key accelerators: footwear, international expansion and digital sales
growth. Columbia, with its differentiated innovation and value proposition, will add over $700 million in net sales by 2025. SOREL is expected to be our fastest
growing brand, generating a 20 to 22 percent 3-year CAGR, fueled by its year-round product offering and brand momentum. We anticipate delivering operating
margin improvement over this time period, while investing in several areas, including demand creation and digital and supply chain capabilities.

“We are focused on our strategic priorities to:
« Accelerate Profitable Growth by unlocking the full potential of our brand portfolio;
+ Create Iconic Products that are differentiated, functional and innovative;
« Drive Brand Engagement through increased, focused demand creation investments to grow brand awareness and build brand affinity;
+ Enhance Consumer Experiences by investing in capabilities to delight and retain consumers and better serve our wholesale partners;

+  Amplify Marketplace Excellence, with a digitally-led, omni-channel global distribution strategy that clearly reflects the quality and value of our products,
wherever consumers choose to shop; and

+ Empower Talent that is driven by our core values, through a diverse and inclusive workforce.”



2022-2025 3-Year Financial Targets

(Additional financial outlook details can be found in the Investor Day presentation).

“Given the confidence we have in the collective strength of our brands and our ability to execute our strategic priorities, we are setting a 13 to 17 percent total
annual shareholder return target over the three-year time period spanning 2023-2025,” said Chief Financial Officer Jim Swanson. “We’re poised to accelerate
profitable growth with broad-based momentum across our portfolio and geographies, and further amplified with a focus on footwear, international and digital
sales growth.”

Execution of the Company’s plan is expected to achieve the following financial objectives for the period beginning January 1, 2023, through December 31,
025:

« Net sales are expected to grow at a three-year CAGR of 9 to 11 percent, compared to the midpoint of our 2022 financial outlook, reaching $4.5 to $4.7
billion in 2025.

+ Operating margin is expected to expand to approximately 14 percent of net sales in 2025.

» Diluted Earnings per Share is expected to grow at a three-year CAGR of 12 to 15 percent compared to the midpoint of 2022, reaching $7.35 to $7.95 in
2025.

+ The Company is targeting an Annual Total Shareholder Return (TSR) of 13 to 17 percent, inclusive of net sales growth, margin expansion, dividends
and share repurchases.

Full Year 2022 Financial Outlook Update
The Company is reaffirming its full year 2022 net sales outlook of $3.44 to $3.50 billion, representing net sales growth of 10 to 12 percent compared to 2021,
and full year 2022 diluted earnings per share outlook of $5.00 to $5.40.

Investor Day Presenters

Speaking to investors at the Company’s Investor Day are: Tim Boyle, Chairman, President and Chief Executive Officer; Joe Boyle, Executive Vice President,
Columbia Brand President; Pri Shumate, Senior Vice President, Columbia Chief Marketing Officer; Dean Rurak, Senior Vice President, Columbia Brand Chief
Product Officer; Haskell Beckham, Senior Director of Innovation; Tim Sheerin, Senior Vice President, Global Wholesale; Monica Mirro, President, prAna;
Troy Sicotte, President, Mountain Hardwear; Mark Nenow, President, SOREL; and Jim Swanson, Executive Vice President, Chief Financial Officer.

Webcast Information

The meeting with investors and analysts will also be webcast live on the Investor Relations section of the Company’s website at https://investor.columbia.com/
from approximately 8:00 a.m. PT to 11:30 a.m. PT.

Forward-Looking Statements

This document contains forward-looking statements within the meaning of the federal securities laws, including statements regarding the Company’s
expectations, anticipations or beliefs about the Company's ability to realize net sales, operating margin, diluted earnings per share, and total shareholder return.
Forward looking statements often use words such as "will," "anticipate,” "estimate," "expect,” "should," "may" and other words and terms of similar meaning or
reference future dates. The Company's expectations, beliefs and projections are expressed in good faith and are believed to have a reasonable basis; however,
each forward-looking statement involves a number of risks and uncertainties, including those set forth in this document, those described in the Company's
Annual Report on Form 10-K and Quarterly Reports on Form 10-Q under the heading "Risk Factors," and those that have been or may be described in other
reports filed by the Company, including reports on Form 8-K. Potential risks and uncertainties include those relating to the impact of the COVID-19 pandemic on
our operations; economic conditions, including inflationary pressures; supply chain disruptions, constraints and expenses; labor shortages; changes in
consumer behavior and confidence; as well as geopolitical tensions. The Company does not undertake any duty to update any of the forward-looking
statements after the date of this document to conform them to actual results or to reflect changes in events, circumstances or its expectations. New factors
emerge from time to time, and it is not possible for the Company to predict or assess the effects of all such factors or the extent to which any factor, or
combination of factors, may cause results to differ materially from those contained in any forward-looking statement.



About Columbia Sportswear Company

Columbia Sportswear Company connects active people with their passions and is a global leading innovator in outdoor, active and lifestyle products including
apparel, footwear, accessories, and equipment. Founded in 1938 in Portland, Oregon, the Company's brands are sold in approximately 90 countries. In addition
to the Columbia® brand, Columbia Sportswear Company also owns the Mountain Hard Ware®, SOREL® and prAna® brands. To learn more, please visit the
Company's websites at www.columbia.com, www.mountainhardwear.com, www.sorel.com, and www.prana.com.

Andrew Burns, CFA

Vice President of Investor Relations and Strategic Planning
Columbia Sportswear Company

(503) 985-4112

aburns@ columbia.com
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FORWARD- LOOKING STATEMENTS

This presentation does not constitute an offer or invitation for the sale or purchase of securities and has been prepared solely for informational purposes.

This presentation contains forward-looking statements within the meaning of the federal securities laws regarding Columbia Sportswear Company’s business
opportunities and anticipated results of operations. Forward-looking statements generally relate to future events or our future financial or operating performance. In

d-looking statements because the

;' "contemplate,” “believe," “estimate,”

The Company’s expectations, beli

statement involves a number of

Quarterly Reports on Form 10 and those that have been or may be described in other reports filed by the Company, including
reports on Form 8-K. Potential risks and uncertainties include those relating to the impact of the COVID-19 pandemic on our operations; mic conditions,
including inflatic ressures; supply chain disruptions, constraints and expenses; labor nges in consumer behavior and cenfidence; as well as
geopolitical tensions. The Company cautions that forward-looking statements are inherently less reliable than historical information.

New risks and uncertainties emerge from time to time and it is not possible for the Company to predict all risks and uncerlainties that could have an impact on the
torward-looking statements contained in this presentation. Nothing in this presentation should be regarded as a representation by any person that the forward-
looking state : ard-looking statements will be achieved. You should not
place undue reliance on forward-looking statements, which speak only as of the date they are made. We do not undertake any duty to update any of the forward-
looking statements after the date of this document to conform the forward-looking statements to actual results or to changes in our expectations.




REFERENCES TO NON-GAAP FINANCIAL INFORMATION

Free cash flow is a non-GAAP financial measure. Free cash flow is
Management believes free cash flow provides investors with an important perspective on th
capital investments required to support ongoing business operations and leng-term value cre

performance and overall liquidity.

with GAAP in the back of this presentation in the “Fr

presented may not be comparable to similarly titled measures reported by other companies.

calculated by reducing net cash flow provided by operaling activities by capital expenditures,
sh available for shareholders and acquisitions after mak
ion, Free cash flow does not represent the residual

available for discretionary expenditures as it excludes certain mandatory expenditures. Management uses free cash flow as a measure to assess both business

superior 1o, our financial measu
financial measure calculated in
iliation" slide. The non-GAAP financial measures and constant-currency information

GLOSSARY OF PRESENTATION TERMINOLOGY

direct-to-consumer

DTC e-commerce

DTC brick & mortar
year-over-year

United States

Latin America and Asia Pacific
Eurape, Middle East and Africa
selling, general & administrative
earnings per share

basis points

increased

decreased
low-single-digit percent
mid-single-digit percent
high-single-digit percent
low-double-digit percent
low-twenties percent
mid-thirties percent
high-forties percent

in millions of U.S, dollars
in billions of U.5. dollars
constant-currency
mergers & acquisitions
foreign exchange
approximately

first half
first quarter
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Outdoor Source: Euromonitor, NPD, public company filings, Columbia Sportswear Company estimates
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Activewear Source: Fortune Business, MarketWatch, public company filings, Columbia Sportswear Company estimates (excludes athletic brands)
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MOUNTAIN HARDWEAR BRAND
PRODUCT AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY
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WE BELIEVE YOU ARE YOUR MOST POWERFUL TOOL AND THE
DETERMINATION YOU FIND WITHIN IS AN

SOREL CHALLENGES THE STATUS QUO BY CREATING UNEXPECTED
FOOTWEAR THAT PUSHES THE BOUNDARIES OF
WE STAY IN MOTION S0 YOU CAN PUSK YOURSELF FORWARD.
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SOREL







UNSTOPPABLE




T
—
S B
—
—
LN
o
. .
—
—




NI TTIT
e ‘

=

INDEPENDENT







WIKE A FORCEL

SR
TERRACANO VAR
W Foragam: may St e
o e | P

L

s i v o ki
Fetne harose ol il vpate e
A S, AT

3
et ity sy
Atk










FUNCTION FIRST FASHION




DE-POSITION THE COMPETITION

BECOME THE CATEGORY LEADER







SORELEVATE

UNDER THE FOOT

LivelyFoam™ EverTread™




SORELEMENTS M

OVER THE FOOT

0 O %

WaterProof WaterProtect ChillProof

MoveFree BreatheFree
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SOREL BRAND PRODUCT
AND MARKETING VIDEO

VIDEO PLAYING AT LIVE EVENT
PRESENTATIONS WILL RESUME SHORTLY







STRATEGIC PRIORITIES

ACCELERATE PROFITABLE GROWTH

CREATE DRIVE ENHANCE AMPLIFY
ICONIC BRAND CONSUMER MARKETPLACE |
PRODUCTS ENGAGEMENT EXPERIENCES EXCELLENCE |

EMPOWER TALENT THAT IS DRIVEN BY OUR CORE VALUES




ACCELERATING PROFITABLE GROWTH




MARKET TAILWINDS

POPULARITY  ABROADER

OFOUTDOOR  CASUALIZATION

ACTIVITIES TREND IS SPUR-
RING GROWTH I v




ACCELERATING PROFITABLE GROWTH

PROVEN TRACK
RECORD OF
FINANCIAL
PERFORMANCE

FORTRESS POSITIONEDTO
BALANCE SHEET GENERATE MEANINGFUL

AND DISCIPLINED SHAREHOLDER VA
APPROACHTO ": b .




DELIVERING SHAREHOLDER VALUE

NET SALES DILUTED EPS ANNUALIZED TOTAL
CAGR CAGR SHAREHOLDER RETURN
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1998 - 2021 ANNUAL SHAREHOLDER RETURN

COLUMBIA
SPORTSWEAR S&P 500 CONSUMER S&P 500
COMPANY DISCRETIONARY INDEX INDEX




2022 - 2025 NET SALES GROWTH

3 YEAR CAGR




OPERATING MARGIN EXPANSION

BY 2025




2022 - 2025 DILUTED EPS GROWTH

3 YEAR CAGR
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2022 - 2025 COLUMBIA BRAND GROWTH




2022 - 2025 SOREL GROWTH




2022 - 2025 MOUNTAIN HARDWEAR GROWTH




2022 - 2025 PRANA GROWTH




COLUMBIA

82% 2022F A4 79% - 2025E
MOUNTAIN
4% ‘HAIRDWEAR




2022 - 2025 GROWTH BY CATEGORY

3 YEAR CAGR

Ll |

Coldﬁwbia Footwear up 10% to 12%
SOREL up 20% to 22%




APPAREL
ACCESSORIES
EQUIPMENT

1% 2025E




2022 - 2025 GROWTH BY GEOGRAPHY

3 YEAR CAGR

UNITED STATES

China up mid-teéns'%-'_;,

CANADA .

w1013 12w ity

Europe Direct up mid-teens%




0 )
A CANADA

KLl




2022 - 2025 GROWTH BY CHANNEL

3 YEAR CAGR

WE ol pTC
& MORTAR
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2022- 2025 GROWTH BY CHANNEL.

99% - 2025E




OPERATING MARGIN EXPANSION

BY 2025




GROSS MARGIN DRIVERS

HEADWINDS

ECONOMIC UNCERTAINTY -
INFLATIONARY PRESSURES

FOREIGN CURRENCY
WEAKNESS

INVENTORY & MARKETPLACE
PROMOTION LEVELS

TAILWINDS
BRAND PRICING POWER
DISCIPLINED EXECUTION




SG&A DRIVERS

HEADWINDS/INVESTMENTS TAILWINDS

INFLATIONARY PRESSURES TOP LINE MOMENTUM,
FUELS FIXED SG&A
STRATEGIC INVESTMENTS, EXPENSE LEVERAGE
INCLUDING DEMAND CREATION
OPERATIONAL EFFICIENCIES

EXPENSE DISCIPLINE




STRATEGIC INVESTMENTS

DEMAND SUPPLY
CREATION CHAIN




STRATEGIC INVESTMENTS

DEMAND CREATION

INCREASE RATE OF SPEND
T0 >6.0% OF SALES

EMPHASIZE GROWTH
ACCELERATORS

UTILIZE FULL FUNNEL -
DIGITAL-FIRST MINDSET

CREATE DEEPER CONNECTIONS
WITH CONSUMERS




STRATEGIC INVESTMENTS

DIGITAL

ENHANCE ONLINE
CONSUMER EXPERIENCES

GENERATE CONSUMER
INSIGHTS WITH DATA
AND ANALYTICS

AMPLIFY LOYALTY /
MEMBERSHIP

ENGAGE CONSUMERS
WITH DIGITAL MARKETING _




STRATEGIC INVESTMENTS

SUPPLY CHAIN

ENHANCE CONSUMER
EXPERIENCES THROUGH
SERVICE AND SPEED

ADAPT OUR SUPPLY CHAIN TO
AN EVOLVING BUSINESS MODEL
SERVING AN OMNI-CHANNEL
BUSINESS

IMPROVE INVENTORY
EFFICIENCY

ACTIVATE CAPACITY e




STRATEGIC INVESTMENTS

OTHER

INVEST IN NEW GROWTH
OPPORTUNITIES

DTC STORE EXPANSION

EMPOWER OUR TALENT
THROUGH TOOLS &
TECHNOLOGY




CAPITAL ALLOCATION PRIORITIES

INVEST IN RETURN AT LEAST 40%  OPPORTUNISTIC L o
ORGANIC GROWTH  OF FREE CASH FLOW M&A

OPPORTUNITIES TO SHAREHOLDERS
TO DRIVE LONG-TERM THROUGH Dlv_DE"'T* e
PROFITABLE GROWTH AND SHARE REPURCH




CAPITAL ALLOCATION PRIORITIES

CUMULATIVE FREE CASH FLOW CUMULATIVE FREE
TO SHAREHOLDERS CASH FLOW
2017-2021 2023-202!

NET

| OPERATING

CASH FLOW FREE

§1.547M [ CASHFLOW B8 pvineNDS
SL24IM B g7

| SHARE |
BUYBACK -,
S265M /7

Please see the Free Cash Flow Reconcjljaii‘én‘jéﬁdq_for mogeaformation




T ANETSALES
' GROWTH

ANNUAL TOTAL SHAREHOLDER RETURN TARGET

3 YEAR CAGR

+1%T0 2%

+3%T0 4%

-

+3%T0 11%

OPERATING  DIVIDEND/
MARGIN”
EXPANSION

+13%TO 17%

REPURCHASE.

; tEXPANSION

+13% 10 17%

POTENTIAL
VALUATION
MULTIPLE

. TOTAL
SHAREHOLDER", /
RETURN ~ "4




2025 EARNINGS GROWTH ALGORITHM

NET + OPERATING
MARGIN

SALES







's (Columbia

Sportswear Company.

& Columbia éo”n‘:; #R@)  PrAna




FREE CASH FLOW RECONCILIATION

COLUMBIA SPORTSWEAR COMPANY
Reconciliation of GAAP to Non-GAAP Financial Measures
Net cash used in operating activities to free cash flow

(Unaudited)
Year Ended December 31,
{in millons) 202 2020 2019 2018 017
Net cash provided by operating activifies § 4§ 1§ M58 W6 § U
Capial expendifures (47) (288) (1235) (65.56) (534)
Free cash flow § 391§ M3 § 6208 0§ AN

GAAP financial measures for forward-looking periods
are not available without unreasonable effort.







